
Advertising in Sri Lanka    

An Advertising in Sri Lanka advertising agency or ad agency is a service business 

dedicated to creating, planning and handling advertising (and sometimes other 

forms of promotion) for its clients. Advertising in Sri Lanka An ad agency is 

independent from the client and provides an outside point of view to the effort of 

selling the client's products or services.  Advertising in Sri Lanka An agency can 

also handle overall marketing and branding strategies and sales promotions for its 

clients in Advertising in Sri Lanka. 

Typical Advertising in Sri Lanka agency clients include businesses and 

corporations, non-profit organizations and government agencies. Agencies may 

be hired to Advertising in Sri Lanka proadvertising campaign. 

Advertising in Sri Lanka Ad agencies come in all sizes and include everything from 

one or two-person shops (which rely mostly on freelance talent to perform most 

functions), Advertising in Sri Lanka small to medium sized agencies, large 

independents, and multi-national, multi-agency conglomerates such as Omnicom 

Group, WPP Group, Publicis, Interpublic Group of Companies and Havas. 

 

Advertising in Sri Lanka    

The advertising culture and quality in Sri Lanka are great fun to explore. The 

overall creativity is large and especially many large posterwalls can be very 

entertaining as well as many Sri Lankan models are very beautiful. 

Also many Internet agencies have come up with some fine websites that are 

designed to promote mainly tourism services and textile products. Also many 

government campaigns are providing work for creative agencies who enjoy to 

support the progress of the country. 

 

 



Advertising in Sri Lanka Full-Service Agencies 

Advertising in Sri Lanka Most Full-Service Agencies work on a combination of fee-

based and commission based compensation. The fee is paid by the entity for 

which the marketing is being done. Advertising in Sri Lanka The commission is a 

payment from the media to the agency and is usually equal to 15% of the cost of 

the advertisement. Advertising in Sri Lanka The broadcast media, radio and 

television, traditionally pay a commission. 

Advertising in Sri Lanka Full-service, or media-neutral advertising agencies 

produce work for many types of media, creating integrated marketing 

communications, or through-the-line (TTL) advertising. Advertising in Sri Lanka 

The "line", in this case, is the traditional marker between the media that pay a 

commission to the agency and the media that do not. 

 


